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YILI 2021 39 Quarter Results




p =
@) | ‘<

BENING 2022.




About Yili
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Financial Review




RMB(million)

Revenue

Core Business Revenue

Gross Profit

Gross Profit Margin

Operating Profit

Net Profit Attributable to
Shareholders of the Company

Net Profit Margin

EPS (RMB)

Financial Highlights

Growth Rate

8.6%
8.0%
10.8%
0.90 ppt

11.8%

14.6%

0.48 ppt

12.8%

P

Growth Rate

15.2%

14.6%

14.4%
-0.05 ppt

25.7%

31.9%
1.18 ppts

31.0%

2.23 ppts
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Core Business Revenues Breakdown by Segment

RMB (million) Revenues Revenues Growth Rate

Liquid Milk 57,290 64,716 13.0%

0
Milk Powder and Milk Products 9,369 11,669 24.5%

6,034 6,947

Ice Cream

169 149
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Ambient Products

Chilled Products

Infant Milk Formula
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Culture and Brand
Management




Belief

“Yili” represents the highest
quality.




Vision

Becoming the most trusted
healthy food provider
around the world.
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Core Values

Excellence Accountability

Innovation Win-Win Respect




The Spirit of Yili

Ownership mindset

Strong sense of responsibility

Powerful execution capability




Nourish for Life

It is the provider of healthy
food and also the advocator
of healthy lifestyle
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